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Hey there! We're TWO BAD TOURISTS.
Welcome to our...

Welcome to our story. We're David and Auston, but you can call us
Two Bad Tourists. In 2012, we sold everything we owned and left our
home to travel. We aim to inspire LGBTQ+ people to explore the
world by sharing travel tips, advice and personal experiences from
14 years on the road.

In a world saturated with digital influencers, we stand out from the
pack. We're professional. We're authentic. We're impactful. You
might call us influencers, but we prefer the term creator. For over a
decade, we've created engaging online content which deeply
resonates with our audience. We've been doing this so long that the
term influencer didn’t even exist when we started. Back then, they
just called us bloggers, but today we are so much more.
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Audience demographics

$200+K 20%
$100+K to $200K 30%
$50+K to $100K 24%
Under $50K

$3,500+ 47%
$2,500-$3,499 32%
$1,000-$2,499 19%
<$1,000 2%
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Audience demographics

The vast majority of our audience
is in a relationship with no children,
often referred to as Dual Income,
No Kids (DINK). DINK travelers
typically have more disposable
income and flexibility to spend

on premium travel experiences.




We'll write an article highlighting your Static or animated display ad units

brand or message to be published on placed on our website or email news-
our website. letter.

Sponsorship feature or dedicated epi- Create a custom campaign to be
sode with an interview on our weekly shared across all our online channels.
podcast, Queer Travel Chat. Built from the ground up, these can

include ambassadorships, giveaways,

@ consumer promotions or destination/
site visits, just to name a few.

Present your brand to our social media

followers across Facebook, Twitter and

Instagram.

Weekly email newsletter feature or
dedicated email blast to our engaged
user database.
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What makes us a good partner?

Hello world. Meet Two Bad Tourists. Traveling since
2012, we're professional creators and experts in online
marketing. For 14 years, we've grown and nurtured our
audience and understand what makes them tick. We
partner with brands who share our values and under-
stand the importance of authenticity.

It's no longer enough to say you have a large
following. To be an impactful partner, you need to
create value and loyalty. When brands ask us why
they should work with us, the answer is simple.
We're authentic. We provide value. And people
trust our advice.

Partner with us to help elevate your brand,
generate leads or increase your sales.
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